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When Michael Connolly, vice president and treasurer at Tiffany & Co, first joined the
jeweller in 1989 it only had three locations outside of the US. It now has 247 stores in
22 different countries and revenues of US$3.7bn. As Connolly recently explained to
gtnews, that places a burden on treasury in terms of managing currency exposures, not
to mention managing diamond and precious metal suppliers from around the world.
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Mike Connolly is vice president - treasurer of Tiffany & Co, the world renowned jeweller and
specialty retailer with retail stores and manufacturing and distribution facilities throughout
the US, Europe, Asia and Latin America. Having been with Tiffany & Co for over 22 years,
Connolly’s primary areas of responsibility include treasury operations, global tax matters,
financial risk management, operational risk management, credit, accounts receivable (A/R)
and insurance. He is also a member of the Tiffany & Co pension, enterprise risk management,
business recovery and continuity, security and safety committees. Connolly also currently
serves as chairman of the board of directors of the Association for Financial Professionals (AFP).
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